The clients background is in architecure. However he was
adament he didn’t want his brand to look like a typical
architectural one. From many conversations we could
gather some crucial key words to put together the initial
logo, these were: Aura (symbols) Gateway, Drama, Rarity,
Reveal, Positivity, Organic, Flow, Process, Atmosphere,
Movement, Emotional, Personal, Thoughtful,

Conversations, Venn Diagram, Entrance, Building together.

The type of the final logo was overlapped, each word
overlapping each other, representing the process of
Burland Aura Planning. The secondary’B’ logo can

run alone or with the logo and strapline.

The 3 colours compliment each other and tints of

these can aslo be used in the websites illustrations.
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LOGO DEVELOPMENT
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FINAL LOGO

BURLANDAURAPLANNING 1®

120l Ahoht-

BUSINESS CARD
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James Burland

+44(0)7968 162 128
james@burlandauraplanning.com
burlandauraplanning.com

BRAND COLOURS
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“MY HOUSE IS
TRANSFORMED
INTO SOMETHING
WAYOUT OF
ANYTHING I COULD
IMAGINE”
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LETTERHEAD

13 Quarry Street +44(0)7968 162 128

BURLANDAURAPLANNING I' Guildford james@burlandauraplanning.com
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FILM STUDIOS

Film Studio Design

A design team for your film studios. We help owners of studio complexes design
studios that attract and retain creative talent and film service suppliers.
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AURA PLANNING

The Aura Planning
Process

What happens when you engage
Burland Aura Planning? Understand
how we help create an atmosphere
for your building which fully engages

its users.
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The Aura Discovery Process

The aura of a building depends on the experience of light, sound and air at four key moments = the
orosoect. the threshold. the welcome and the ‘seat’ - spendina time in similar. existina or imaained




